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Major differences exist between the regions of Slovenia. Despite the Pomurska re-
gion being the least developed region (according to many statistical indexes), it is
an attractive tourist destination. This research deals with the competitiveness of the
Pomurska region as a tourist destination. An overview of the main concepts is dis-
cussed in the first part of the paper, and the characteristics of the region are also
presented. The aim of the research is to analyse the position of the Pomurska region
in the minds of tourism service providers. The answer is obtained via an analysis of
individual factors of competitiveness. Research hypotheses are evaluated on the ba-
sis of simple paired t-test between the dimensions of the competitiveness of a tourist
destination, which we have computed from several variables using the method of
principal components. All the three hypotheses were confirmed, i.e. the Pomurska
region as a tourist destination is (1) more competitive in the field of ‘natural and cul-
tural resources’ than in the field of ‘created resources,’ (2) more competitive in the
field of ‘resources’ than in the field of ‘management,’ and (3) more competitive in the
field of ‘supporting resources’ than in the field of ‘created resources.’

Keywords: tourist destination; competitiveness; competitiveness model;
Pomurska region

Introduction
Although the Pomurska region is a relatively undevel-
oped region (according to many statistical indexes), it
is an attractive tourist destination. According to Sta-
tistical Office of the Republic of Slovenia, 10 of all
overnight stays in Slovenia in 2011were recorded in the
Pomurska region (Statistični uradRepublike Slovenije,
2011). This number could increase in the future. How-
ever, for a region in which health tourism has themost
prominent role, the improvement of other competitive
advantage factors is necessary. This would positively
contribute to the overall development of the region. To
realise possible tourism projects with significant po-

tential in the Pomurska region, it is essential to em-
ploy knowledge, to have a professional approach and
to include friendly local people, who (are in addition
to natural resources) the greatest asset for tourism de-
velopment in the region.

When reviewing the literature, we have found var-
ious research and papers about the development of
the Pomurska region. However, we have not found
any that deal with the competitiveness of the region
as a tourist destination. Therefore, we have decided to
carry out this research.

The aim of the research is to present the state of the
art in the tourism sector in the Pomurska region, re-
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garding other competing regions and regarding Slove-
nia as a tourist destination.

The main objectives are:

• to evaluate the individual factors of competitive-
ness in the Pomurska region according to tourist
service providers,

• to determine in which areas of competitiveness
the Pomurska region as a tourist destination is
below average, on average or above average.

Literature Review
According to Bieger (2000), tourist destination is a ge-
ographical space, which is chosen by tourists as a tar-
get of their journey. It offers them entertainment and
everything they need for living. Some other authors
also define it as a geographical space. Gunn (1994) de-
fines a tourist destination as a geographical area in
which the main elements are one or more places with
public services, a set of attractions and transport con-
nections that link places and attractions. The entire de-
velopment in the destination is focused on guests and
in satisfying their needs. In order to pursue develop-
ment, all elements must be present, and consistency
and quality between them must be established. Van-
hove (2005) argues that a tourist destination is a geo-
graphical area in which tourists enjoy in various types
of tourist experiences. Keller (1998) states that a desti-
nation is a target selected by the tourist on the basis of
tourist attractions offered by the destination. Hu and
Ritchie (1993) present a somewhat different definition.
According to them, a destination is a combination of
tourist facilities and services, which consists of various
multi-dimensional features.

The aim of a tourism policy should be to increase
competitiveness through the higher quality and in-
novations in tourism services (Kumral & Özlem Ön-
der, 2009). Hall (2008) points out three reasons a
great deal of attention should be given to the policy.
The first is to understand the creation of decisions
and their influences. The second is to provide infor-
mation about practical solutions to problems and to
implement them in the process. The third is to un-
derstand the interests and values that are included in
the policy and planning process. Governments should

be involved in tourism for social, environmental and
economic reasons. Tourism has an approximately 10
share of the global economy, and it has the subsequent
effects on the communities and the environment with
which it is connected.

In the previous decade, there has been increasing
interest in the concept of the competitive destination
in the tourism literature; furthermore, a need to add a
specific definition of the competitiveness of the tourist
destinations to the traditional definitions of competi-
tiveness has appeared.

Competitiveness has become a focal point for tour-
ism policy. With increasing competition and tourist
activity, tourism policy is focusing on improving com-
petitiveness through the safekeeping of assets, control
and growth of quality and efficiency in the industry
(Vanhove, 2005). Competitiveness has a direct impact
on the success of tourist destinations in the interna-
tional market (Armenski, Gomezelj Omerzel, Djur-
djev, Ðeri, & Dragin, 2011). For a tourist destination
to be competitive, it is essential to ensure the sustain-
able development of tourism from both economic and
ecological as well as cultural, social and political per-
spectives (Dwyer & Kim, 2003). Ritchie and Croutch
(2003) argue that a tourist destination becomes com-
petitive by using its ability to increase tourist con-
sumption to attract more visitors and provide them an
unforgettable experience, by increasing the well-being
of locals, and by preserving natural resources for fu-
ture generations. In the literature, we can find several
definitions of destination competitiveness. Ritchie and
Crouch (2003) have developed a model that distin-
guishes the comparative advantage from the competi-
tive advantage. This model is an attempt to include all
relevant factors that may define the competitiveness of
tourist destinations. Hassan (2000) defines the com-
petitiveness of a tourist destination as the ability of
the destination to create and increase the added value
of existing products with continuous maintenance of
all its resources and by maintaining the market posi-
tion with regard to competitors. Dwyer, Forsyth and
Rao (2000) argue that the competitiveness of a tourist
destination is a common concept, which involves dif-
ferences in prices combined with exchange rate fluc-
tuations, the productivity of various components of
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the tourism industry and other factors that determine
the attractiveness of a destination. Pearce (1997) de-
scribes the competitiveness of a destination with tech-
niques that can be used to analyse and compare the
different features of destinations that are competitive.
Thereby, the comparison and evaluation of relevant
tourist elements contribute to a better understanding
of competitive advantages, which us conductive to the
development of tourism policy. Poon (1993) believes
that it is extremely beneficial to follow the ‘new’ type
of tourism in order to achieve competitiveness. This
kind of tourism is extremely flexible, durable and, un-
like mass tourism, it is focused on the individual. If a
destination wants to be competitive, the environment
should be given top priority. Tourism has to become a
leading economic sector. Distribution channels on the
market must be strengthened, and a dynamic private
sector must be created.

Competitive advantage as a management concept
is frequently discussed in current literature. The rea-
sons for this increased interest are the rapid changes
that enterprises and destinations are facing, the com-
plexity of the business environment, the impact of
globalisation, changing customer needs, increased
competition, the rapid development of information
and communication technologies and open global
markets (Kahreh, Ahmadi, & Hashemi, 2011). Man-
agersmust control the general situation of the industry
or destination, and they need to compare its perfor-
mance with demand on the market. They must exam-
ine their own organisations in comparison with others
in order to determine key functions for achieving suc-
cess (Spulber, 2009). A competitive advantage exists
when an enterprise or destination offers a product or
service that is perceived by the target markets as better
in quantity and/or quality than the products or ser-
vices of their competitors (Dess, Lumpkin, & Taylor,
2005). Porter sees a competitive advantage as a strate-
gic objective. He believes that it is strongly linked to
the performance of enterprises (Kahreh et al., 2011).

Spulber (2009) argues that there are generally three
sources of competitive advantage. The first is the cost-
effectiveness that provides more efficient use of re-
sources; the second is product differentiation, which
increases the benefit of consumers; the third is inno-

vation in transactions that create new combinations
of demand and supply. According to Lesáková (2011),
the competitive advantages arise from the choice of
the markets, from the extraordinary authority of en-
terprises or destinations, and from the way enter-
prises or destinations are using resources that pro-
vide them better reviews and reputations compared to
other competitors.

Comparative advantages of the destination emerge
from natural resources. These are extremely power-
ful comparative advantages, because they are the rea-
son visitors leave the destination with a positive ex-
perience. It can be argued that such advantages are,
for example, climate, landscape and nature. It must
be remembered that both comparative and compet-
itive advantages do not last forever. Due to various
changes and impacts on the environment, such advan-
tages can be generated, but also lost. Hunt indicates
this risk, stating that comparative advantages are lost
due to weakness or poor use of internal factors in the
form of failed investments of enterprises, the result-
ing uncertainty, and doubts or failure to adapt (Vodeb,
2010).

Models of Destination Competitiveness
Several authors have devoted themselves to the de-
velopment of various models related to the competi-
tiveness of tourism destinations. However, an optimal
model does not exist. Each of them differs depend-
ing on how many and what kind of variables were
used in their creation. Gooroochurn and Sugiyarto
(2004) have created a valuation model of competitive-
ness, which includes eight factors: price, openness of
the economy, technological development, structure,
social development, human development in tourism,
the environment, and human resources. Enright and
Newton (2004) have developed a quantitative model
formeasuring competitiveness. It is based on the iden-
tification of the main competitors, attractions and en-
terprises that have influence on competitiveness of
destinations. Go and Govers (1999) have measured
competitiveness by factors that are particularly salient
for congress and convention tourism. They have di-
vided them into seven groups: quality of hotels, qual-
ity of services, accessibility of destination, diversity of
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supply, the image of destination, climate, and the en-
vironment and attractiveness of the destination. Johns
and Mattsson (2005) have established the competi-
tiveness of destinations in accordance with the quan-
titative performance, based on the numbers of tourist
arrivals and revenues. They also recognise the neces-
sity to evaluate the qualitative aspect. Kozak and Rem-
mington (1999) represent the view of tourist destina-
tion competitiveness that is based on twomain factors.
These are the primary (climate, environment, culture,
heritage) and special factors of the tourism sector
(hotels, transport and others). In a model that used
fishing tourism as an example, Melián-Gonzáles and
García-Falcón (2003) describe destination resources
as a combination of natural and cultural resources.
Hassan (2000) focuses on the environment and fac-
tors of sustainable tourism, dividing them into the
following groups: comparative advantages (factors of
micro andmacro environment), the orientation of de-
mand (destination flexibility by changing demand),
the structure of the tourism sector (organisation of
tourism) and care of the environment.

The most comprehensive model is undoubtedly
Crouch and Ritchie’s model, which was first presented
in 1993 at the Congress of the International Associ-
ation of Scientific Experts in Tourism (Association
Internationale d’Experts Scientifiques du Tourisme).
The model consists of five main groups (resources
of attraction, supporting factors, tourist destinations
policy, management, and restrictive or expansion fac-
tors) that affect the competitiveness of tourist desti-
nations (Ritchie  Crouch, 2003). In their model, De
Keyser and Vanhove (1994) have included macroe-
conomic factors, supply factors, demand factors, fac-
tors of tourism policy and transport factors. Among
the main factors, Heath (2003) has ranked key attrac-
tions and their management, health and safety aspects
of tourist destinations, infrastructure, supporting ser-
vices (accommodation and transport facilities, distri-
bution channels, etc.), key factors of perceived experi-
ence, partnerships and alliances and communication
between them, research, measuring and monitoring
of performance. He also added the political, legal, fi-
nancial and organisational frameworks of the tourist
destination, and the investment climate.

In our research, we will use the so-called inte-
grated model of competitiveness of tourist destination
(Dwyer & Kim, 2003). It includes resources (natural,
cultural, created, supporting), management (govern-
ment, economy), environment and demand.

Presentation of the Pomurska Region
The Pomurska region is themost north-eastern region
of Slovenia, consisting of threemain natural geograph-
ical units: Goričko, Lendavske Gorice andMurska Ra-
van, which is divided in two parts by the Mura River.
The region borders with Austria on the northwest,
with Hungary on northeast and east, with Croatia on
south and with the Podravska region on southwest.
The region consists of four units (Murska Sobota, Len-
dava, Ljutomer and Gornja Radgona) and has twenty
seven municipalities. It is characterised by a typical
continental climatewithwarm summers and coldwin-
ters.

The competitiveness of the region is weakened by
a low level of education and a low interest in educa-
tion. There are no institutions of higher education or
research activities. In the development program, the
Regional Development AgencyMura has therefore set
the objectives such as increasing the quality of educa-
tion, long-life learning and the development of higher
education infrastructure and functioning of higher
education institutions (Regionalna razvojna agencija
Mura, 2007).

The economy of the Pomurska region is in a diffi-
cult situation. The performance of local companies has
decreased in recent years; manufacturing used to be
essential, but due to the current economic crisis, many
companies and enterprises have found themselves in
financial and economic difficulties.

The quality of soil, mineral and thermal waters for
health and spa services and for hydropower utilisation
are natural resources of enormous importance for the
Pomurska region. Tourism is one of the key oppor-
tunities for the region, contributing not only to eco-
nomic but also to social development. Health and spa
tourism is highly developed in the region, especially
in Moravske Toplice, Radenci, Lendava and Banovci.
These resorts account for 22 of all overnight stays
in Slovenian health resorts and spas (Vodeb, 2007).
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Cooperation and interlinking with thermal resorts
and spas in Austria, Croatia and Hungary would con-
tribute to further development.

It is necessary to include cultural heritage andnatu-
ral values in the offer of tourism services. Many coun-
tries have adopted a strategy for integrating new eco-
nomic alternatives and achieving greater diversity of
activities in order to prevent massive migration from
rural areas to larger cities (Iorio & Corsale, 2010).
One alternative is rural tourism, which has an enor-
mous potential for development, especially alongwine
routes, where wine culture and fruit growing are pop-
ular. Tourist farms are themain suppliers, and tourism
is only a secondary activity. According to Belec (1996),
border areas are distinctive because of their natu-
ral, geographical, historical, administrative and politi-
cal characteristics, population structure, cross-border
traffic flows, etc. Laws (1995) argues that the power of
the destination to create new forms of tourism and
entertain new tourists depends on the economic and
social diversity and on attractions that can be offered.
Border areas are attractivemainly because of their nat-
ural and cultural features that are different than that of
the home countries of visiting tourists. The Pomurska
region possesses a sizeable potential to develop cross-
border services and products, which could contribute
to the competitiveness of the region (Služba Vlade Re-
publike Slovenije za lokalno samoupravo in region-
alno politiko, 2010). Due to increased competition,
new tourist products must be developed. Local en-
terprises should be included, which would also help to
create a new job opportunities. Besides the geothermal
and other renewable sources of energy and competi-
tive agriculture, tourism is highlighted as significant
competitive advantage of the region.

The delays in the development in the transport, en-
vironmental and business infrastructure are the main
weaknesses that hinder accelerated development of
the Pomurska region.

Toward the Research Hypotheses
In our study, six dimensions of tourism destination
competitiveness were included: (1) natural and cul-
tural resources, (2) created resources, (3) supporting
resources, (4) management, (5) environment, and (6)

demand. While still not entirely complete, they de-
scribe and measure the most salient dimensions of
tourism destination competitiveness. Based on the lit-
erature review, the above discussion andmostly on the
research on competitiveness of Slovenia as a tourism
destination (Gomezelj &Mihalič, 2008), the following
hypotheses are proposed.

hypothesis 1 The Pomurska region as a tourist
destination is more competitive in the field of
‘natural and cultural resources’ than in the field
of ‘constructed resources.’

hypothesis 2 The Pomurska region as a tourist
destination ismore competitive in the field of ‘re-
sources’ than in the field of ‘management.’

hypotheses 3 The Pomurska region as a tourist
destination is more competitive in the field of
‘supporting resources’ than in the field of ‘con-
structed resources.’

ResearchMethodology
The methodology is discussed in terms of data col-
lection process, sample description and data analysis.
Based on the aimof the research and the developed hy-
potheses, the conceptual tourism destination compet-
itiveness model was empirically verified on the sample
of tourism enterprises in the Pomurska region.

Data Collection
For gathering data, we have used a questionnaire dis-
tributed personally at the beginning of 2012 to tourism
experts and practitioners in the Pomurska region. The
register of tourism enterprises (629) was obtained
from the online database of the Agency of the Re-
public of Slovenia for Public Legal Records and Re-
lated Services. The register included hotels and other
accommodation facilities, tourist farms, apartments
and private rooms, restaurants, cafes, patisseries, bars,
travel agencies, museums and galleries. Therefore, the
research sample was composed of stakeholders on the
supply side of the tourism industry.

We have adopted the questionnaire fromGomezelj
andMihalič (2008, pp. 294–307). At the beginning, the
questionnaire covered some socio-demographic char-
acteristics, such as gender, age, level of education, oc-
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cupation and amount time of working in the tourism
industry.

The respondents answered questions by using five-
point Likert scale. Based on the integrated model, 65
questions about the competitiveness of the Pomurska
region as a tourist destination were divided into six
sets: natural and cultural resources (9 questions), cre-
ated resources (22 questions), supporting resources (8
questions), management (15 questions), environment
(8 questions) and demand (3 questions).

From a total of 250 questionnaires, 173 were re-
turned, which represents a 69.2 response rate. Nine-
teen of themwere not completed entirely; therefore,154
questionnaires were included in the analysis.

Sample Description
The competitiveness of destinations ismost often eval-
uated from the tourist’s point of view. However, the
target group of our research represent tourism service
providers. Of the total number of respondents, 92were
woman (59.74) and 62 were men (40.26). The av-
erage age of women was 34.44 years and of men 35.27
years. There were five people younger than 20 years of
age, which is 3.25 of all respondents. In the age group
of 20 to 30 years, there were 52 respondents or 33.77.
The largest group of respondents, 56 or 36.36, was 31
to 40 years of age. Twenty eight respondents (18.18)
were from 41 to 50. In the group from 51 to 60 years of
age, there were 11 respondents (7.14), and two (1.30)
were over 61 years of age.

Eighty-two respondents (53.25), i.e. a majority,
had finished high school. One (0.65) had completed
only primary school, while 31 (20.13) had finished
higher vocational school. Higher education had been
achieved by 37 (24.03) of respondents, and three
(1.95) had obtained a master’s degree.

The largest group of respondents, 86 (55.84) wor-
ked in the hospitality sector. Six (3.90) were em-
ployed in travel agencies. A total of 31 (20.13) worked
in the accommodation sector, 20 (12.99) in services
connected with tourism, and 11 (7.14) on tourist
farms. Six of 11 tourist farms were also offering ac-
commodation.

Of all respondents,most hadworked in the tourism
industry for more than one and less than ten years,

Table 1 Natural and Cultural Resources

Factor () ()

Folk tradition . .

Natural environment . .

Suitability of the climate for tourism . .

Fauna in flora . .

Tidiness and cleanliness of the environment . .

Cultural heritage . .

Art and architectural sights . .

Historical position and importance . .

National parks . .

Notes Column headings are as follows: (1) arithmetic me-
an, (2) standard deviation.

represented by 88 respondents (57.14). Three (1.95)
respondents had been employed in tourism less than
one year, while 42 (27.27) had worked in tourism
more than 11 but less than 20 years. Sixteen (10.39)
respondents had worked more than 21 but less than 30
years, and five had worked in the industry for 31 years
or more.

Data Analysis
Natural and Cultural Resources
The natural and cultural resources group contained
nine factors of competitiveness. The highest rating
in the group was achieved by the factor ‘folk tradi-
tions,’ with an average rating of 3.96. This is followed
by ‘natural environment’ (3.95), ‘climate suitability
for tourism’ (3.73), and ‘fauna and flora’ (3.71). These
factors represent the basis of the primary tourist re-
sources. In combination with folk traditions, they are
essential of creating a secondary tourist supply and
high quality tourist products. The only factor ranked
below average was ‘national parks’ with an average of
2.93. The standard deviation is relatively high (1.04),
which indicates that the respondents were not partic-
ularly unified in their answers.

Created Resources
In the created resources group, the highest ranking
was measured by the factors ‘health tourism’ (4.21)
and ‘rural tourism’ (4.05). These results were expected,
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as spas and health resorts are immensely popular in
the Pomurska region not only among locals, but also
among foreign visitors. They also significantly con-
tribute to the overall number of overnight stays in
Slovenia. The region, which has so many thermal
sources, could be extremely attractive for investors
seeking to build more similar health facilities. Mas-
sive potential remains in the already well-developed
rural tourism. Both rural and health tourism depend
very much on the aforementioned natural resources,
which were all ranked above average. This represents
a positive sign for their further development. The fac-
tor with the lowest average was ‘winter activities offer’
(2.06), which is not surprising considering the low-
lying terrain of the region. Low scores were attained by
the factors ‘adrenaline activities offer’ (2.29), ‘casinos’
(2.25) and ‘nightlife’ (2.29). Unlike the winter activities
offered, tourists can most directly influence them or
encourage their development.

However, we believe that any new investments in
this field would be unnecessary. It is essential to main-
tain already existing facilities. We suggest that in the
case of created resources it is necessary to focus on
health and spa tourism, rural tourism, and the de-
velopment of outdoor activities and recreational op-
portunities. These are the factors with the strongest
tradition and have the best potential for the further
development and promotion of tourism in the region.
Speaking of factors that achieved below-average rat-
ings, we see opportunity in more frequent organisa-
tion of festivals and special events, which could be
combined, for instance, with cuisine; this already has
a strong position in the region. Together with local
residents, they could create attractive tourist attrac-
tions. In order to develop tourism in the region, it is
necessary to improve the efficiency and quality of local
transport.

Supporting Factors
The highest ranked factor in this group was ‘hospi-
tality of the locals’ with an average score of 4.20. The
lowest average rankingwasmeasured by the factor ‘an-
imation’ (2.70), which is the result of a deficit of cer-
tain tourism products. It could be improved with the
organisation of festivals and special events, as stated

Table 2 Created Resources

Factor () ()

Health tourism . .

Rural tourism . .

Cuisine . .

Opportunities for recreation . .

Quality and variety of accommodation
facilities

. .

Offer of restaurants, bars, cafes, etc . .

Outdoor activities offer . .

Water activities offer . .

Availability of natural attractions . .

Sport activities . .

Shopping opportunities . .

Access to tourist information . .

Festivals, special events . .

Support of the locals by organizing special
events

. .

Entertainment (theaters, cinemas, etc.) . .

Efficiency and quality of local transport , ,

Access to the airports . .

Entertainment and theme parks . .

Adrenaline activities offer . .

Nightlife . .

Casinos . .

Winter activities offer . .

Notes Column headings are as follows: (1) arithmetic me-
an, (2) standard deviation.

in the previous section. The factor ‘accessibility of
the Pomurska region as a destination (transport con-
nections)’ was ranked slightly above average, but we
should not be satisfied with that result. It is necessary
to establish new transport links, particularly take ad-
vantage of the main railroad with international con-
nections. Other factors in the group have achieved
above-average ratings.

Management
The only factor that was ranked with an average of
3.05 was ‘level of development of social tourism.’ All
14 other factors have achieved below-average ratings.
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Table 3 Supporting Factors

Factor () ()

Hospitality of the local residents . .

Communication and trust between the
tourists and the local population

. .

Access to the telecommunications network . .

Quality of tourist services . .

Access to health care . .

Availability of financial institutions (banks,
exchange offices, etc.)

. .

Accessibility of Pomurska region as a
destination (transport connections)

. .

Animation . .

Notes Column headings are as follows: (1) arithmetic me-
an, (2) standard deviation.

In general, factors from the management group were
the worst rated of all those included in the question-
naire. The factor ‘investments of foreign enterprises
in tourism’ was given the lowest average rating (2.47).
Better ratings were given to the factors ‘quality of re-
search in the field of tourism’ (2.68) and ‘awareness
of the public sector on the importance of sustainable
tourism development’ (2.65). the answers of the re-
spondents were fairly unified.

The below-average rating of the factor ‘level of co-
operation between enterprises’ (2.71) is not satisfying.
This factor is crucial, especially with regards to small
providers of tourism products and services, which is
also emphasised in the swot analysis carried out by
the Regional Development Agency. They consider this
factor to be a significant opportunity for regional de-
velopment. Service and product providers could of-
fer a more varied range of tourism services, and they
would bemore competitive and benefit from common
advertising, which would mean direct reductions of
costs. In the case of more effective linkage between
enterprises, the factor ‘development and promotion of
tourism products’ (2.91) could have certainly achieved
a better rating; thus, it was ranked as the seventh most
competitive in the group. The below-average rating
of ‘education’ (2.79) has confirmed what we have re-
ported about in the chapter about education structure

Table 4 Management

Factor () ()

Level of development of social tourism . .

Correspondency of tourism development
with the needs and requirments of the tourists

. .

Effectiveness of tourism enterprises . .

Support of locals in tourism development . .

Awareness of the private sector on importance
of sustainable tourism development

. .

Development and promotion of new tourism
products

. .

Correspondency of tourism development
with the needs and requirements of capital

. .

Correspondency of tourism development
with the needs and requirements of society

. .

Correspondency of tourism development
with the needs and requirements of the local
residents

. .

Educational structure of employees in
tourism enterprises

. .

Efficiency and ability of managers in tourism. . .

The level of cooperation between enterprises. . .

Quality of research in tourism. . .

Awareness of the public sector on importance
of sustainable tourism development

. .

Investments by foreign companies in tourism. . .

Notes Column headings are as follows: (1) arithmetic me-
an, (2) standard deviation.

of the Pomurska region in the theoretical part of the
thesis. The majority of employees in the tourism sec-
tor have completed the middle level of education; the
lack of skilled labour and not the departure of highly
educated staff represent amassive threat. The low level
of education is associated with the below-average rat-
ing of the factor ‘efficiency and ability of managers in
tourism’ (2.78), which directly affects the factor ‘effec-
tiveness of tourism enterprises.’

Environment
The environment group includes economic, social,
cultural, demographic, political, legal, technological
factors and the other factors of the wider environ-
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Table 5 Environment

Factor () ()

Safety of tourists. . .

Political stability. . .

Price and quality of accommodation facilities
ratio.

. .

Price and quality of tourist services ratio. . .

Using of information technologies in tourism
enterprises.

. .

Electronic marketing in tourism enterprises. . .

Cooperation between the public and private
sectors.

. .

Interest of investors to invest in tourism
enterprises.

. .

Notes Column headings are as follows: (1) arithmetic me-
an, (2) standard deviation.

ment. The ‘interest of investors to invest in tourism
enterprises’ factor was ranked with the lowest score of
2.48, which is another threat to the Pomurska region.
This is the result of the weak effectiveness of the policy
and non-simulating climate for investment in existing
facilities or for the creation of new ones. The frag-
mentation of enterprises and of the offer of tourism
services is the reason the factor ‘cooperation between
public and private sector’ was evaluated as being be-
low average (2.74). The only opportunity for improve-
ment is through the common goals of regional devel-
opment. The ‘safety of the tourists’ factor was ranked
with an average of 3.86, which is the highest rank in
the environment group. Standard deviance was 0.90,
which means that respondents’ answers varied con-
siderably. The average of the competing regions was
achieved in the factor ‘using of information technolo-
gies in tourism enterprises’ for which answers were
mostly concentrated around the average. The factors
of ‘price and quality of accommodation ratio’ (3.08)
and ‘price and quality of tourist services ratio’ (3.04)
were both ranked a little above average and the an-
swers were fairly unified.

Demand
Respondents have given ‘image of the Pomurska re-
gion as a tourist destination’ the highest rating (3.29).

Table 6 Demand

Factor () ()

Image of the Pomurska region as a tourist
destination.

. .

Recognition of Pomurska region tourist offer
in Slovenia.

. .

Recognition of Pomurska region in Slovenia. . .

Notes Column headings are as follows: (1) arithmetic me-
an, (2) standard deviation.

Table 7 Total Variance Explained in the new Variables

New variable () () ()

Natural and cultural
resources

. . . to .

Created resources . . . to .

Supporting resources . . . to .

Management . . . to .

Environment . . . to .

Demand . . . to .

Notes Column headings are as follows: (1) kmo, (2) share
of total variance explained (in the new variables, obtained by
principal component analysis), (3) factor loadings.

In the second place, they classified ‘recognition of the
Pomurska region’s tourist offer in Slovenia’ (3.23), and
in the third ‘recognition of Pomurska region in Slove-
nia’ (3.16). All factors have achieved above-average rat-
ings, which is particularly encouraging for the further
marketing activities of providers in tourism and the
competent authorities. However, a relatively high stan-
dard deviation indicates that the thoughts of respon-
dents were not unified.

Findings
In order to test the hypotheses by using principal com-
ponent analysis, we have set six new variables. Table 7
shows the share of variability of all variables we have
covered.

We have tested hypotheses by using a paired-sam-
ples t-test. The aim was to test the null hypothesis that
the arithmetic mean of one variable is equal to the
arithmetic mean of the other variable.

hypothesis 1 The Pomurska region as a tourist
destination is more competitive in the field of
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Table 8 T-Test Results for Hypothesis 1

() () () () () () () ()

. . . . ..  .

Notes Column headings are as follows: (1) mean, (2) stan-
dard deviation, (3) standard error mean, (4) upper 95 con-
fidence interval of the difference, (5) lower 95 confidence
interval of the difference, (6) t, (7) df, (8) significance (2-
tailed).

‘natural and cultural resources’ than in the field
of ‘created resources.’

We define the null hypothesis (h0) and the alter-
native hypothesis (ha).

h0 The arithmetic mean of the variable ‘natural
and cultural resources’ is equal to the arithmetic
mean of variable ‘created resources.’

ha The arithmetic mean of the variable ‘natural
and cultural resources’ is higher than the arith-
metic mean of variable ‘created resources.’

By using a paired-samples t-test (Table 8), we have
ascertained that the average value of the difference be-
tween two variables is 0.48 and the standard devia-
tion has a value of 0.57. The lower confidence limit
with 95 confidence is 0.39; the upper limit is 0.57. The
value of the two-tailed statistical significance is 0.000.

Therefore, we can confirm hypothesis h1, i.e. that
the Pomurska region as a tourist destination is more
competitive in the field of ‘natural and cultural re-
sources’ than in the field of ‘created resources.’

hypothesis 2 The Pomurska region as a tourist
destination ismore competitive in the field of ‘re-
sources’ than in the field of ‘management.’

We define the null hypothesis (h0) and the alter-
native hypothesis (ha).

h0 The arithmetic mean of the variable ‘resources’
is equal to the arithmeticmean of variable ‘man-
agement.’

ha The arithmetic mean of the variable ‘resources’
is higher than the arithmetic mean of variable
‘management.’

A paired-samples t-test of the variables ‘resources’
and ‘management’ showed that the average value of

Table 9 T-Test Results for Hypothesis 2

() () () () () () () ()

. . . . . .  .

Notes Column headings are as follows: (1) mean, (2) stan-
dard deviation, (3) standard error mean, (4) upper 95 con-
fidence interval of the difference, (5) lower 95 confidence
interval of the difference, (6) t, (7) df, (8) significance (2-
tailed).

Table 10 T-Test Results for Hypothesis 3

() () () () () () () ()

. . . . . .  .

Notes Column headings are as follows: (1) mean, (2) stan-
dard deviation, (3) standard error mean, (4) upper 95 con-
fidence interval of the difference, (5) lower 95 confidence
interval of the difference, (6) t, (7) df, (8) significance (2-
tailed).

difference between the two is 0.36 with a standard de-
viation of 0.45. As in the first case, level of confidence is
95, and the level of two-tailed statistical significance
is 0.000.

We confirm Hypothesis h2 that the Pomurska re-
gion as a tourist destination is more competitive in the
field of ‘resources’ than in the field of ‘management.’

hypothesis 3 The Pomurska region as a tourist
destination is more competitive in the field of
‘supporting resources’ than in the field of ‘created
resources.’

We define the null hypothesis (h0) and the alter-
native hypothesis (ha).

h0 The arithmetic mean of the variable ‘support-
ing resources’ is equal to the arithmetic mean of
variable ‘created resources.’

ha The arithmetic mean of the variable ‘supporting
resources’ is higher than the arithmetic mean of
variable ‘created resources.’

The results of t-test between variables ‘supporting
resources’ and ‘created resources’ indicate that the av-
erage value of the difference between the two variables
is 0.190 with a standard deviation of 0.43. The level of
confidence is 95, and the two-tailed statistical signif-
icance is 0.000.
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We confirm Hypothesis h3 that Pomurska region
as a tourist destination is more competitive in the field
of ‘supporting resources’ than in the field of ‘created
resources.’

Research Limitation and Implications
No competitiveness research had been conducted in
the Pomurska region prior to this paper; consequently,
these research results will be useful for private and
government entities responsible for the development
of tourism.

However, the study has the following limitations:
(1) regarding the questionnaire: factorswere computed
on the basis of data collected with a questionnaire that
used perceptual measures, which are subjective in na-
ture; (2) time of research: the acquired data represent
evaluations on a certain date (cross-sectional study de-
sign), which means that our study lacks a longitudi-
nal component; (3) sample: only the stakeholders from
the supply side were included in our research. Despite
these limitations, this study makes significant contri-
butions and implications.

For the future, we suggest research surveying more
groups of respondents. It would be useful to include
visitors, and local residents, who have experience in
the destination.

Conclusion
This research has indicated what the potential for the
development of the Pomurska region is, and what the
region’s advantages and disadvantages are. We have
analysed the competitiveness of the region as a tourist
destination by using data obtained from question-
naires. ‘Health tourism’ was ranked with the highest
value among all factors. Irrespective of the sector in
which respondents were employed or how long they
had been working in the tourism industry, every one
of them was aware of the strong position of the spas
and health resorts in the region and of the potential for
their further development. Rural tourism is the second
strongest asset of the region. In combination with the
other factors from the created resources group, espe-
cially with factors ‘outdoor activities’ and ‘recreational
opportunities,’ tourist products for a wide segment of
visitors could be established. ‘Cuisine’ was also evalu-

ated with a high average rating. Together with health
tourism, it contributes significantly to the recognition
of the Pomurska region’s range of tourism products in
Slovenia and to the recognition of the Pomurska re-
gion as a whole. All factors from the natural and cul-
tural resources group, except one (‘national parks’),
have been ranked above average. This indicates that
people are aware of the natural and cultural wealth of
the region, which creates high-quality primary tourist
services. It is necessary to protect nature and to use it
in the most appropriate and efficient ways for tourism
purposes. In the supporting resources group, ‘hospi-
tality of the local residents’ has been rated as the best
factor. We can also confirm this from our own expe-
rience in personal contact with respondents during
the questionnaire distribution. Tourism is created by
people, and it is their hospitality and kindness that
can often turn an ordinary vacation into something
unique and unforgettable. The second-best rated fac-
tor is the ‘communication and trust between tourists
and local residents.’ These two factors have an enor-
mous influence on the overall quality of provided ser-
vices. Visitors will return to the destination only when
they feel comfortable and absolutely safe. It is clear that
economic recessions, financial crises, terrorist attacks
or wars cause a significant decrease of tourism activ-
ity, and they can paralyse it for several years. ‘Safety of
tourists’ and ‘political stability’ are the twomost highly
rated factors in the environment group. All stated fac-
tors are strengths of the region and contribute consid-
erably to its competitiveness.

For more effective tourism development and in-
creased competitiveness of the region, it is beneficial
to highlight the factors that have been rated below-
average. We have already mentioned that it is nec-
essary to take care of the attractiveness of the pri-
mary tourism products and to increase the efficiency
of supporting resources. It is a matter of concern that
except for the ‘level of social tourism development’
factor, all other factors from the management group
have achieved below-average rankings. In general,
they were rated the worst of all the factors obtained
in the questionnaire. The lowest ranking was given
to the ‘investments of foreign enterprises in tourism’
factor. This result was not a surprise, because in the
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whole of Slovenia there are exceedingly few foreign
investors who would be interested in investing in
tourism. Moreover, the Pomurska region is also in a
weak position regarding investments in the other sec-
tors of the economy. More research and analyses in
tourism are essential, and particular attention should
be given to education and training of employees. A
tourism enterprise can only be effective if people who
work there are effective. Research has shown that the
level of cooperation between enterprises is low. The
factor of ‘cooperation of private and public sector’ was
also ranked below-average. It is necessary for all in-
terested parties to come together and work together.
Cooperation is the only way they can increase their
own competitiveness and, with more varied and wider
range of tourist products, they can contribute to the
competitiveness of the region. The image of the Po-
murska region would be strengthened, and it would
be eventually recognised as a tourist destination.
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